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SCHOOL OF COMMUNICATION 
CMNS 427-4  

(D100) 
 

Instructor:   Stuart Poyntz (and Tara Mahoney, GenWhy Media) Fall 2016 
Office/Tel: K-9654; 778-782-7293 (BBY) Harbour Centre Day 
Email: spoyntz@sfu.ca HC 1600 (except Nov 14, class in HC 7000) 
 

PARTICIPATORY YOUTH MEDIA CULTURES 
 
Prerequisites: 
75 units, and CMNS 327 or 387 (with the topic “Media and Education”), or written permission of the 
instructor.  A minimum CGPA of 2.25, and approval as a communication student is required for entry 
into most communication upper division courses. 
 
Overview: 
This is an advanced lecture/seminar examining the development of contemporary youth media cultures.  Our 
focus is on the emergence of participatory media cultures since 2000.  We situate our investigation in the 
history of youth as a social category in the 20th century, and address the meaning of youth as shaped by a 
series of changes in the nature of media, markets, and politics over the past two decades.  Our investigation 
will examine questions of class, gender, race, and geography in the global north and south; and address how 
youth have responded to, and have been agents of social change in a period when young people’s experiences 
of labour, learning, and community are being recast by new and profound conditions of mediation, 
surveillance, participation, and commodification.  Besides course readings, we will look closely at various films, 
online resources, popular music, and other forms of media culture as part of our investigation of youth 
transitions and the meaning of youth cultures today. 
 
Required Readings: 
Course readings are available on the CMNS 427 Canvas site. 
 
Grading: 
Youngsters Conference Panel + Interview (due Oct 31, 2016) 
Take home midterm (October 31, 2016) 

20% 
25% 

CREATIVE PUBLICS Social Media Lab Project  
Student CANVAS Blog posts (2 per student) 
5-6 Page Prospectus (due Oct 7 via email) 
3 Minute In-Class Project Presentation (due Dec 5) 
Final Report (due Dec 12) 

 
10% 
10% 
15% 
20% 

 
 
The School expects that the grades awarded in this course will bear some reasonable relation to 
established university-wide practices with respect to both levels and distribution of grades.  In addition, 
the School will follow Policy S10.01 with respect to Academic Integrity, and Policies S10.02, S10.03 and 
S10.04 as regards Student Discipline.  [Note: as of May 1, 2009 the previous T10 series of policies 
covering Intellectual Honesty (T10.02), and Academic Discipline (T10.03) have been replaced with the 
new S10 series of policies.] 
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CMNS 427 
PARTICIPATORY YOUTH MEDIA CULTURES 

 
Week 1: Sept 12, 2016  Youth cultures, participatory politics and mediated life 
 

Ø Course introduction and overview 
 
Lab Session 

ü Introduction to course Canvas site 
ü Introduction to the Creative Publics Social Media Lab project 

 
Week 2: Sept 19, 2016  Arrival and transitions: Youth, mass media and markets 

Ø Osgerby, Bill. (2004). Chapter 2 - The ‘Fab phenomenon’: The rise of the commercial youth 
market. In Youth Media. New York: Routledge 

Ø Kwon, Soo Ah. (2013). Chapter 1 - Civilizing Youth Against Delinquency. In Uncivil youth: Race, 
Activism and Affirmative Governmentality. Durham: Duke UP. 

Ø R.C. Hains, S. Thiel-Stern and S. Mazzarella. (2011). “’We didn’t have any Hannah Montanas’: 
Girlhood, Popular Culture, and Mass Media in the 1940s and 1950s.” In Mary Celeste Kearney 
(ed.) Mediated Girlhoods: New Explorations of Girls’ Media Culture. New York: Peter Lang. 
 

Lab Session 
ü Icebreakers, Tumblr Workshop + forming social media campaign groups (including final 

presentation and project report deliverables) 
 
Week 3: Sept 26, 2016  Youth & subcultures: style, politics and resistance in everyday life 

Ø Clarke, John, Hall, Stuart, Jefferson, Tony and Roberts, Brian (2005). Subcultures, Cultures and 
Class [1975] (pp. 94-104). ) In Gelder, Ken (ed.). The Subcultures Reader. Sec Ed. New York: 
Routledge. 

Ø Hebdige, Dick. (1980) Style as Homology and Signifying Practice. In In Frith, S and Goodwin, A. 
(Eds.) On Record: Rock, Pop and the Written Word. Routledge 

Ø Angela McRobbie (1980). Settling Accounts with Subcultures: A Feminist Critique. In Frith, S and 
Goodwin, A. (Eds) On Record: Rock, Pop and the Written Word. Routledge 

Ø Bennett, Andy. (2015) ’Speaking of Youth Culture’: A Contemporary Analysis of Contemporary 
Youth Cultural Practice. (pp. 42-55). In Woodman, Dan and Bennett, Andy. Youth Cultures, 
Transitions and Generations: Bridging the Gap in Youth Research. Basingstoke: Palgrave MacMillan. 

Recommended/Background 
Ø Nayak, Anoop. (2003). “Placing Subcultures: Ethnographic Methods and Youth Studies” In Race, 

Place and Globalization: Youth Cultures in a Changing World Oxford: Berg. 
 

Lab Session 
ü Social media lab project Design Jam (facilitated brainstorming session using design thinking with 

Vancouver Design Nerds) –Tara to skype in from Montreal. 
 
Week 4: Oct 3, 2016   Youth participatory cultures, globalization and new media 

Ø Poyntz, S. R., & Hoechsmann, M. (2011). Children's Media Culture in a Digital Age. Sociology 
Compass, 1-12. 
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Ø Erin Andersen. (2016, June 25). “This is Sabrina: Generation Z.” The Globe and Mail. Focus section. 
Pp. F1-F3, F4,F5. Toronto, ON. Available at 
http://www.theglobeandmail.com/news/national/through-the-eyes-of-generation-
z/article30571914/  

Ø Maira, Sunaina and Soep, Elisabeth (2005). Introduction (pp. xv-xxxii). In S. Maira and E. Soep 
(eds.). Youthscapes: The Popular, The National, The Global. Philadelphia: University of Pennsylvania. 

Ø Gaztambide-Fernández, Ruben and Arráiz Matute, Alexandra (2015). Creation as 
participation/participation as creation: Cultural production, participatory politics and the 
intersecting lines of identification and activism. Curriculum Inquiry. 45, no. 1, pp. 1-4 

Recommended/Background 
Ø Meikle, G., & Young, S. (2012). Media convergence: Networked digital media in everyday life. Chapters 1 

(Content, Computing, Communications) and 3 (From Broadcast to Social Media) New York, NY: 
Palgrave MacMillan. 

Ø Russell, A., Ito, M. M., Richmond, T., & Tuters, M. (2008). Culture: Media convergence and 
networked participation. In K. Varnelis (Ed.), Networked publics (pp. 43-76). Cambridge: MIT. 

Ø Macintosh, L., Poyntz, S. R., & Bryson, M. (2011). Internet. In N. Lesko & S. Talburt (Eds.), Youth 
studies: Tracing affects, movements, knowledges (pp. 213-218). New York, NY: Routledge. 

Ø Levy, S. (2011). In the plex: How google thinks, works, and shapes our lives. New York, NY: Simon and 
Schuster. 

 
Lab Session 

ü Social media project Project Refinement – Goal is to finalize plan, with timelines and 
benchmarks, assign roles and responsibilities 

 
Week 5: Oct 10, 2016   THANKSGIVING HOLIDAY – CLASSES CANCELLED 
 
Week 6: Oct 17, 2016   YOUNGSTERS Conference Week 
 
Part I – Led by Tara Mahoney 
 
Lab Session (1:30-3:30) 

ü Workshop 1: How to find stories, approach participants and engage your peers (Sarah 
Berman, VICE Canada); Interview Workshop 

 
Part II (to be completed Oct 20-22) DUE October 31 

Instructions: Youngsters: On the Cultures of Children and Youth is an international conference taking 
place at SFU HC, Oct 20-22, 2016. You will find more information about the conference, 
including the program at http://arcyp.ca/youngsters-2016. Your tasks are: 

1. Your first task is to review the program for Youngsters and, in lieu of the class for this week, 
you are to select 1 panel session that you will attend and review. Your review will consist 
of a short summary of each paper presented in the session (100-200 words/paper).  

2. In addition, you are to conduct a short 10-15 minute interview with one presenter from a 
session you attend. In your interview, you should explore any questions you have about 
the presentation, the background research on which it is based, possible future work 
arising from the research, and any further questions you may have. You are to write up a 
summary of your interview (500 words max), including quotes from your interviewee, and 
submit this summary with your short paper reviews. 
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Week 7: Oct 24, 2016   Globalization and the political economy of participatory cultures 

Ø Darin Barney. (2004). Network Economy in Barney, D. The network society. Cambridge: Polity. 
Ø Willis, Paul, (2003). Footsoliders of Modernity: The Dialectics of Cultural Consumption and the 

21st Century School. Harvard Educational Review. 73, no.3. pp. 390-415. 
Ø Tufte, T., & Enghel, F. (2009). Youth engaging with media and communication: Different, 

unequal and disconnected? In T. Tufte & F. Enghel (Eds.), Yearbook 2009: Youth engaging with the 
world - media, communication and social change (pp. 11-15). Goteborg, SW: Nordicom 

Ø Dyer-Witheford, N., & De Peuter, G. (2009). “Introduction - Games in the Age of Empire” in 
Games of empire: Global capitalism and video games. (pp. xi-xxix) Minneapolis, Minn: University of 
Minnesota Press. 

Recommended/Background 
Ø Meikle, G., & Young, S. (2012). Media convergence: Networked digital media in everyday life. Chapter 2 

(Convergent Media Industries) New York, NY: Palgrave MacMillan. 
Ø Seiter, E. (2008). Practicing at home: Computers, pianos, and cultural capital. In T. McPherson 

(Ed.), Digital youth, innovation, and the unexpected (pp. 27-52). Cambridge, Mass: MIT Press. 
 

Lab Session 
ü Workshop 2 – Blogging, transmedia and communicating across social media platforms  

(Ajay Puri) 
 
Week 8: Oct 31, 2016  Participatory media cultures, gender and youth identity 
 
Take home midterm handed out in class 
 

Ø Nayak, Anoop and Kehily, Mary Jane. (2008). Chapter 3 (Gender Relations in Late Modernity: 
Young Masculinities in Crisis) and Chapter 4 (Gender Relations in Late Modernity: Young 
Feminitities and the New Girl Order) in Gender, Youth and Culture: Young Masculinities and Femininities. 
Basingstoke: Palgrave MacMillan. 

Ø Hearn, Alison. (2010). Structuring feeling: Web 2.0, online ranking and rating, and the digital 
‘reputation’ economy. In Ephemera: Theory & Politics in Organization. Vol. 10(3/4). pp 421-438. 

Ø Banet-Weiser, Sarah. (2011). “Branding the Post-Feminist Self: Girls’ Video Production and 
Youtube.” In Mary Celeste Kearney (ed.) Mediated Girlhoods: New Explorations of Girls’ Media Culture. 
New York: Peter Lang. 

Recommended/Background  
Ø Buckingham, D. (2008). Introducing identity. In D. Buckingham (Ed.), Youth, identity, and digital 

media (pp. 1-22). Cambridge, MASS: MIT Press. 
Ø Dolby, Nadine and Rizvi, Fazal. (2005). Youth, Mobility and Identity. (pp. 1-13). In N. Dolby and 

F Rizvi (eds.). Youth Moves: Identities and Education in Global Perspectives. New York: Routledge. 
Ø Laukkanen, M. (2007). Young queers online: The limits and possibilities of non-heterosexual self-

representation in online conversations. In K. O'Riordan & D. J. Phillips (Eds.), Queer online: Media 
technology and sexuality (pp. 81-100). New York, NY: Peter Lang. 
 

Lab Session 
ü Workshop 3 - Photography, Videography and Political Counter-Narratives (Soledad 

Vega, Point Blank Creative) 
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Week 9: Nov 7, 2016  Participatory cultures and youth learning spaces 
 
Take home midterm due in class 
 

Ø Barney, Darin (2006). The problem of education in technological society. International Journal of 
Technology, Knowledge and Society, Vol. 1(4). 

Ø Ito, M. Soep, E. et al. (2015) Learning connected civics: Narratives, practices, infrastructures. 
(pp.10-29). In Curriculum Inquiry. 45, no.1. 

Ø Asthana, S. (2015). Translocality, Imagination and the political: A hermeneutic exploration of 
youth media initiatives from India and Palestine. In S.R. Poyntz and J. Kennelly (Eds.), 
Phenomenology of Youth Cultures and Globalization (pp. 23-52). New York: Routledge.  

Recommended/Background  
Ø Hoechsmann, M., & Poyntz, S. R. (2012). Chapters 6 in Media Literacies: A Critical Introduction. 

Malden, NJ: Wiley-Blackwell Publishing. 
Ø Drotner, K. (2008). Leisure is hard work: Digital practices and future competencies. In D. 

Buckingham (Ed.), Youth, identity and digital media (pp. 167-184). Cambridge, Mass: MIT Press. 
Ø Dreiss, D., Finn, M., & Turner, F. (2011). The limits of peer production: Some reminders from 

Max Weber for the network society. New Media & Society, 13(2), 243-259. 
Ø Squire, K. (2008). Open-ended video games: A model for developing learning for the interactive 

age. In K. Salen (Ed.), The ecology of games: Connecting youth, games and learning (pp. 167-198). 
Cambridge, Mass: MIT Press. 

 
Lab Session 

ü Workshop 4 – Producing media and navigating systems of power 
ü Project Check in 

 
Week 10: Nov 14, 2016  Creative labour and creative industries in youth transitions 
 

***To be held in HC 7000*** 
 

Ø Campbell, Miranda (2013). Chapter 2: Registering Bedroom Economies – Theoretical Contexts of 
Youth Cultural Production. (pp. 43-70). In Out of the Basement: Youth Cultural Production in Practice and 
Policy. Montreal and Kingston: McGill-Queen’s Press. 

Ø McRobbie, Angela (2016). Introduction and Chapter 1 (“Clubs to Companies: Notes on the 
Decline of Political Culture in Speeded-Up Creative Worlds”). In Be Creative: Making a Living in the 
New Culture Industries. Cambridge: Polity Press. 

Ø Carah, Nicholas (2014). Watching Nightlife: Affective Labor, Social Media, and Surveillance. 
Television & New Media. Vol. 15(3). Pp. 250-265. 

Recommended/Background 
Ø Lorey, Isabel (2015). The Government of the precarious: An introduction. In State of insecurity: 

Government of the precarious. London: Verso. 
 
Lab Session 

ü Open lab and project review + Abeer Yusuf, Roundhouse Radio (2-4 groups 
optional) 
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Week 11: Nov. 21, 2016 Participatory youth politics and new public spaces I (everyday life) 
Ø van Hamel, A. (2011). From consumer to citizen: Digital media and youth civic engagement. Ottawa, ON: 

Media Awareness Network. [REPORT] 
Ø Poyntz, S.R., (forthcoming, 2017). Remediating democracy: Participatory youth media scenes, 

cultural friction and media reform. In The International Handbook of Media Literacy Education. New 
York: Routledge. 

Ø Kahne, J., Middaugh, E., & Allen, D. (2014). Youth new media, and the rise of participatory politics. 
YPP Research Network Working Paper #1, Retrieved from 
http://ypp.dmlcentral.net/sites/default/files/publications/YPP_WorkinPapers_Paper01.pdf   

Ø Barney, D. (2010). 'Excuse us if we don't give a fuck': The (anti-)political career of participation. 
Jeunesse, 2(2), 138-146. 

Recommended 
• Guins, R. (2008). Hip Hop 2.0. In A. Everett (Ed.), Learning race and ethnicity (pp. 63-80). 

Cambridge, Mass: MIT Press. 
• Raynes-Goldie, K., & Walker, L. (2008). Our space: Online civic engagement tools for youth. In 

W. L. Bennett (Ed.), Civic life online: Learning how digital media can engage youth (pp. 161-188). 
Cambridge, Mass: MIT Press. 

• Alim, H. S. (2011). Global ill-literacies: Hip hop cultures, youth identities, and the politics of 
literacy. Review of Research in Education, 35, 120-146. 

 
Lab Session 

ü Final Image Creation Workshop (Synthia Jahan Freelance photographer/graphic 
designer 

 
 
Week 12: Nov 28, 2016 Participatory youth politics and new public spaces II (institutions) 

Ø Soep, Lissa. Participatory politics: Next generation tactics to remake public spheres. Cambridge: MIT Press 
Ø Kwon, Soo Ah. (2013). Introduction in Uncivil youth: Race, activism and affirmative governmentality. 

Durham: Duke UP. 
 
Lab Session 

ü Project critical reviews 
 
Week 13: Dec. 5, 2016 Final Class and Wrap up 
 

• FINAL PRESENTATIONS AND COURSE WRAP 
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CMNS 427 
PARTICIPATORY YOUTH MEDIA CULTURES 
ASSIGNMENTS AND PROJECTS 
 
 
YOUNGSTERS CONFERENCE PANEL REVIEW AND INTERVIEW (20% of Final Grade)  
DUE Oct 31, 2016:  
 
Youngsters: On the Cultures of Children and Youth is an international conference taking place at SFU HC, Oct 
20-22, 2016. You will find more information about the conference, including the program at 
http://arcyp.ca/youngsters-2016. Your tasks are: 

1. Your first task is to review the program for Youngsters and, in lieu of a lecture during the week of 
October 17, you are to select 1 panel sessions that you will attend and review. Your review will 
consist of a short summary of each paper presented in the session (100 words per paper is fine).  

2. In addition, you are to conduct a short 10-15 minute interview with one presenter from a session 
you attend. In your interview, you are to explore any questions you have about the presentation, 
the background research on which it is based, possible future work arising from the research, and 
any further questions you may have. You are to write up a summary of your interview (500 words 
max), including quotes from your interviewee, and submit this summary with your short paper 
reviews. 

 
TAKE HOME MIDTERM (25% of Final Grade) 
 
The take home midterm will be handed out on October 31 in class and will be due November 7 in class. 
 
CREATIVE PUBLICS SOCIAL MEDIA LAB PROJECT (55% of Final Grade) 
 
The Creative Publics Social Media Lab Project will facilitate the production of civic media projects that 
profile the changing face of political engagement among young people in Canada. This project is linked to 
a national campaign led by Apathy is Boring, which aims to showcase the diverse, conventional and 
unconventional ways young people are building more resilient communities across Canada. Apathy is 
Boring is a national organization that uses art and technology to educate young people about democracy 
and community engagement. 
 
For Creative Publics Social Media Lab Project, students will create a CIVIC ENGAGEMENT PROFILE 
designed around a broad local issue – for instance, pipelines, the sharing economy, affordable housing and 
gentrification, migrant justice, the sharing economy, food security, pipelines, mental health, etc. Students 
will collect stories, images and related media that highlight projects led by young people that aim to produce social change 
linked to your chosen issue. The CIVIC ENGAGEMENT PROFILE projects will be produced in teams of 4-
5 students. Each team will decide on a local social or political issue they want to focus on for the semester 
and produce a PROFILE (designed around images, videos, journalistic stories and coverage, interviews 
and captions) of how young people are working together towards progress on that issue. 
 
During the lab portion of Communication 427, students will work with local media producers and 
organizers to hone the skills required for media-based social change projects and to develop their 
PROFILEs of participatory youth politics linked to their issue.  
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Team projects will be constructed, posted and shared on the Tumblr social media platform. Teams will go 
through a design thinking process to determine how they want to visually explore their issue and will 
attend workshops (during class time) with local media practitioners to develop digital storytelling and 
transmedia outreach skills. 
 
The CIVIC ENGAGEMENT PROFILE projects produced in the course will be disseminated through 
broadcast/social media networks and through outdoor city projections in Vancouver, Edmonton, 
Toronto, Ottawa and Montreal in May 2017 as part of the national campaign. 
                                                       
Lab Objectives 

Ø Understand and articulate the connection between the theory and practice of participatory youth 
media cultures; 

Ø Develop relationships with local young activists, organizers, artists and change-makers; 
Ø Collect and curate photos, videos and stories about how your peers are producing new forms of 

civic politics on the following themes: Diversity and Inclusion, Reconciliation, Environment, 
Justice; 

Ø Learn visual storytelling and issue framing skills; 
Ø Practice strategic transmedia outreach;      
Ø Demonstrate project management skills through group-based work; 
Ø Connect with a national network of young people associated with the project;  
Ø Gain experience in planning, designing, and executing a collaborative creative engagement project 

with a national organization. 
 
CIVIC ENGAGEMENT PROFILE Projects will include: 

 
Ø A profile of 5 scenes of participatory politics (I.E., a rally, a community meeting, a benefit 

concert, street art) linked to your chosen issue. Photo captions must include a description (context, 
purpose, etc.) of the scene (100-200 words).   

 
Ø 5 portraits of young community organizers and change-makers connected to your chosen 

issue. These portraits will include photo captions with quotes and/or short stories (100 words) 
about the person or scene being profiled. The quotes and short stories will be drawn from 
interviews with participants. See Human of New York for examples: 
http://www.humansofnewyork.com/ 

 
Ø 3 links to take further action connected to your chosen issue (I.E., links to petitions or 

campaigns, fundraising campaign, letter writing campaign directed at a politician [include twitter 
handle/email of targeted politician], etc.). 

 
Ø Critical analysis of your chosen issue as an example of participatory youth politics 
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To accomplish this, project groups will produce: 
 

1. A Project Prospectus: Each group must complete a 5-6 page project prospectus detailing:  
 

a. Issue Overview: project title; focal theme (what social or political issue are you exploring?); 
the project’s context or background; rationale (why did you chose your topic?); intended 
outcome (what effect or influence do you think your project could have?) 

b. Project Details: target audience of your project, tone, objectives, list of prospective 
participants, timeline, role/responsibilities of group members in relation to final 
deliverables. 

c. Research and Analysis Plan: How will your project proceed? What events will you profile, 
what challenges do you foresee in carrying out this project?  

 
2. Regular Project Blog Updates. Each student must complete 2 CANVAS blog entries of 400-

500 words that track the progress of your project at specific stages throughout the term. At least 
one team member must post each week and teams will self organize to decide which 
group member will post when. Entries will be written on the course Canvas site and can be 
written in first person but the aim of each diary entry is to reflect on how the development of their 
project links to topics covered in the course readings. The blog entries will be submitted on 
Canvas and be available for the class to read. 

 
3. Final Class Presentation and Tumblr microsite (3 minutes): Each group is to present their 

Tumblr-centred PROFILEs to the class in a three-minute presentation that showcases the issue 
explored, the scenes of civic engagement and the participants. Students are required to post their 
Tumblr site on Canvas before class. Class presentations will be held DEC 5, 2016. 

 
4. Final project report: Building on the project prospectus and class presentation, each group will 

complete a 15-20 page report describing and analyzing the participatory politics arising around 
their chosen issue. The analysis must draw on at least 5 course readings, as well as outside research 
to explore what was learned; the tensions, contradictions and challenges that arose during the 
project; and how organizations and youth actors may have acted otherwise to address those 
obstacles. Final Project Reports will be due DEC 12, 2016 

 
*** Please note, there will also be an opportunity to participation in radio interviews as part of this 
project. Students will receive extra marks for this. Radio Interviews will be conducted on Roundhouse 
Radio, and you will be invited to explain your project and youth engagement in politics more generally. 
 
 
  
 
 


